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Difference between Traditional Media Option and New Media Option
The table below summarizes the differences between the traditional media option and new media option in relation to channels of communication. The table highlights the differences that can be noted in the two media. 
	Traditional Media
	New Media

	One-way communication channel
	Two-way communication channel

	Close system 
	Open system 

	Controlled communication channel 
	Unstructured communication channel 

	Paid 
	Owned 


Table: Difference between Traditional and New Media Option 
From the above table, traditional communication channels provide only one-way to communicate with the audience, unlike the new media option which offers both communicator and the audience to share feedback when communicating, through a two-way communication (Kamdar, 2017). In the case of NFL Company, traditional media like television has been its core advertising platform. However, due to demand to put up with the competition in the market, NFL has adopted a network system that enables it to communicate and get feedback from the customers. In the new media channels such as Facebook or Email, communicators can share responses and feedback immediately. This is different from the traditional media option where responses will have to wait to be printed if it is a newspaper, in which some of them are not published. 
Also, in the traditional media like Television or Radio, the system is paid to access it and also it is a controlled system. This is different from the new media option, which can be accessed through one’s personal handset or computers anywhere. Secondly, unlike traditional media channel which is controlled by those managing its contents, the new media allows users to manage how they use the platforms and what content they chose to post. The NFL has created an online marketing platform headed by Tim Ellis appointed in 2013 to oversee all the company’s marketing operations (Coffee, 2018). Even though this has been a major issue of concern to different people who think that this uncontrolled and unstructured system can be manipulated and misused by other people to advance their self-interests, many people continue to embrace what the new media offers. From the differences, new media option has provided people with the most convenient and efficient communication channel that traditional media did not.
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